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himaliPatel

Newfundoffersof twohealth
care-themedmutual funds—
theDSPNiftyHealthcare Index
FundandtheBarodaBNPPari-
basHealthandWellnessFund—
arecurrentlyopenfor subscrip-
tion.Thepharmaandhealth
carecategoryhasdelivereda
robustaverage returnof 15.8per
centover thepastyear.

Structuralgrowthdrivers
Lifeexpectancyhas tripledover
thepast century, according to
theWorldBank. “The longer the
lifespan, thegreater thepropen-
sity tousemedicinesandallied
services,” saysSanjayChawla,
chief investmentofficer–equity,
BarodaBNPParibasAssetMan-
agementCompany (AMC).

India’shealthcarespend,at
less than4percentofGDP, lags
behindcountries suchas
Brazil,China,andSouthAfrica,
where it rangesbetween
7and9percent.

“Spendingonhealthcare is
expected togrowfaster thanper
capitaGDPas Indiamoves
towardsbecomingamiddle-
incomecountry,” saysShibani
SircarKurian, seniorexecutive
vice-president, senior fundman-
agerandhead–equity research,
KotakAMC.

Strongprospects
acrosssub-segments
Domestic salesdominate
pharmacompanies’ revenues.
The Indianbrandedpharma
marketgeneratesaround$27
billion inrevenue.

“Risingdisposable incomes,
awareness, and insurancepen-
etrationareexpected tobe the
keydrivers for theperformance
of these funds,” saysVrijesh
Kasera, fundmanager,Mirae
Asset InvestmentManagers
(India).

Increased incidenceof
lifestylediseases (likehyperten-
sion,diabetes, andobesity) is
likely todrivedomestic sales

momentum. Internationally, the
USremains the largestmarket
for Indianpharma,accounting
forover40percentof thegen-
erics sold therebyvolume.
Kaseraexpectsexports todevel-
opedmarkets togrowfurther,
drivenbypatentexpiriesand
increasedfilings.

“Indiancompaniesaregra-
duating fromsuppliersofgen-
ericmedicines tospecialityand
complexgenerics.This should
increase theirprofitability struc-
turally,” saysKurian.

Indiaalsobenefits froma
strongbase inchemistry-related
services, improving intellectual
propertyprotection,andbetter
governance. Ithas thehighest
numberofGMP(goodmanufac-
turingpractices)-approved
plantsoutside theUS.

“Many innovativecompanies
are lookingatoutsourcingpart
of their researchanddevelop-
ment (R&D)andmanufacturing
to India forcost saving. India,
with its respect forpatent laws
and low-costmanufacturing,
maybecomeakeypartner in
supplychains,” saysChawla.

Kurianobserves that the
demandshiftbeingwitnessed in
theCDMOsector to India, asan
alternative toChina, is expected
tocontinue formanyyears.

Policyrisks
External risks include tariffson
Indianpharmaexports to the
US.Thesecould impact themar-
ginsofgenerics, at least in the
near term.Compliance lapsesat
Indianmanufacturing facilities
couldalsodisruptexports.

Several threatsexist in the
domesticmarketaswell. “The

riseofgenerics inwhat ispri-
marilyabrandedmarketcould
impactgrowthandprofitability,”
saysKasera.

“Thegovernmenthas tried to
put inapriceceiling forbranded
products.Thataccounts for
about 18-20percentof theport-
folioofcompanies,” says
Chawla.

Kurianadds that if there isa
significant increase in thescope
of thesepricecontrolmeasures,
profitabilitymaybesignificantly
impacted.Future regulation
mayalsoextendtohospitalpric-
ing.Also, sectorvaluationsare
currentlyelevated.

Shouldyouinvest?
These fundsaresuited for inves-
torswithamedium-to-long-
terminvestmenthorizon.

“Investorsmaytakeexposure
to these fundsasapossible
hedgeagainst risingmedical
costs,” saysVishalDhawan,chief
financialplanner,PlanAhead
WealthAdvisors.

Dhawanrecommends limit-
ingexposure to these funds to
10percentofone’sequityport-
folio,withan investment
horizonof 5-10years.

EPFOcontributionmismatch?Howtoaddressdiscrepancies

Readfull reporthere:mybs.in/2enmrSX Compiled by Amit KumAr
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PhaRma and health caRe funds

Manyemployees relyontheir
Employees’ProvidentFund(EPF)
savings forpost-retirement life. So
keepingacloseeyeonmonthly
contributions is crucial.Discrep-
ancies in themonthlycontribu-
tionsmadebyemployersarenot
uncommon.Whether it’s amiss-
ingpaymentora lower than
expectedamount, such issues
needtobeaddressedquickly.

Here’sa step-by-stepguideon
what todo ifyourEPFcontribu-
tionsdon’tmatchup.

Spottingthediscrepancy
Thefirst step is to regularlycheck
yourEPFpassbook,which isavail-
ableontheEPFOportal.This
shows themonthlycontributions
madebybothyouandyour
employer. If there isamismatch,

for instance, theemployer’s con-
tribution ismissingordelayed,
you shouldraisea redflag.

Howtoraiseacomplaint?
Employeeshavemultipleoptions
to resolve these issues:
nTalk toyouremployerfirst:
Often, the issue isaclerical erroror
technicalglitchat thefirm’send.
nFileagrievanceontheEPFiGMS

portal (https://epfigms.gov.in):
Youcanraiseacomplaintby
selecting the issueandproviding
relevantdetails suchasUAN(Uni-
versalAccountNumber), the
period inquestion,andascreen-
shotorproofofdiscrepancy.
nContactEPFOdirectly:Youcan
alsovisit thenearestEPFO
officeorcall its toll-free
number 1800-118-005.

Prospects intact,
but enterwith long
horizon after runup

Pharma funds:
Strong performance
across horizons
Period Category avg returns (%)
1-year 15.8
3-year 24.7
5-year 21.8
10-year 13.3
Returns are for direct plans
Source: PBCS.in

Picture fadeson
SunTV’s top line
A sports-heavy calendar and digital shift cloud visibility
Ram PRasad sahu
NewDelhi, 16 June

Sun TV Network’s 2024–25 (FY25)
January–March quarter (Q4)
results mirrored its FY25 trends,
withdecliningadvertising(ad)rev-
enues and higher costs denting its
revenuesandoperationalperform-
ance. After a weak Q4 showing,
mostbrokerageshavecut thecom-
pany’s2025–26(FY26)and2026–27
(FY27) earnings estimates by 4–9
percent.

GainsfortheSouthIndia-based
television (TV) broadcaster will
depend on a recovery in revenues,
its control over costs, and the im-
pact of competitive pressures.
While there are multiple headwi-
nds,whatcouldsupportthestockis
a gradual recovery in ad revenues,
high margins, and dividends. The
stock has shed about 14 per cent
over the past six months and is
pricedat~623ashare.Itistradingat
13.7x its FY26 earnings estimates,
higherthanthe12.5xaverageprice-
to-earningsvaluationover thepast
fiveyears.

Revenue for the quarter fell
2 per cent year-on-year (Y-o-Y) due
to a 7.3 per cent dip in ad revenues.
The decline in ad revenues was on
accountofasports-heavycalendar,
which included the Champions
Trophy as well as the Indian Pre-
mier League (IPL). This hit
generalentertainmentchannelvie-
wershipand,consequently,adrev-
enue. The fast-moving consumer
goods (FMCG) sector, a major con-
tributor to ad revenues, has been
allocatingahighersharetothedigi-
tal medium, putting pressure
onTVspends.

While the overall ad market
remains sluggish, the company
expectsapickupinthesecondhalf
of FY26. FMCG companies are
expected to increase their TV
spends,givenagoodmonsoonand
apickupinruralconsumption.

Subscriptionrevenuefell 1.1per
cent Y-o-Y on a high base and
accounted for half of the total rev-

enues.ThepricehiketakeninFY25
is expected to support growth
over the next two years, following
sub-1 per cent growth in 2023–24
andFY25.

Given the investment in better
content for its over-the-top plat-
formandthepricehike,ElaraCapi-
talexpects2percentannualgrowth
overFY25through2027–28.Inaddi-
tion to ad and subscriptions,
triggers for the stock could include
movie releases inFY26/27 (Rajinik-
anth-starrer Coolie in August this
year and Jailer 2 in 2026) and the
newlyacquiredcricketfranchisein
theUK—NorthernSuperchargers,
pointsoutIIFLResearch.

Weak top line and higher costs

reflectedintheoperatingperform-
ance,withgrossmarginsfalling426
basispoints(bps)Y-o-Yand325bps
sequentially to 76 per cent. With
other expenditures rising 27 per
cent and staff costs increasing 3.8
per cent, operating profit margins
fell879bpsY-o-Yto45.6percent.

Moderationinproductioncosts
andarecovery in linearadsarekey
drivers for a margin upgrade, says
Elara Capital. Though analyst
KaranTauraniofthebrokeragehas
cutoperatingprofitby3–4percent
and earnings per share by 5–7 per
centforFY26–27,hepointsoutthat
the company offers the best mar-
gins among peers and maintains a
consistent dividend distribution
policy.Thebrokeragehasa‘neutral’
rating on the stock, with a sum-of-
the-partsvaluationof~750.

Whilearecoveryinadrevenueis
the key near-term monitorable,
Motilal Oswal Research believes
that the Star India–Viacom18
merger poses a potential double
whammyforSunTV.

Analystsatthebrokerage,ledby
Aditya Bansal, believe that higher
competition from players for ad
revenueinthecorebusiness,along
withapotentialdownwardrevision
of IPL media rights in the next
renewal cycle (from 2028–29),
could sizeably impact the valu-
ation of Sun TV’s IPL franchise,
Sunrisers Hyderabad.

Under pressure
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