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CINÉPOLIS AND PANORAMA STUDIOS
ANNOUNCE PARTNERSHIP

Ahmedabad, Cinépolis
India, one of the country's
leading cinema exhibitors with
a strong presence across India
and deep expertise in
theatrical exhibition, has
announced a strategic
distribution partnership with
Panorama Studios for the
Delhi & UP Circuit. The
collaboration marks another
step in Cinépolis India's
commitment to strengthening
the theatrical ecosystem by
leveraging its market reach,
audience insights, and
distribution capabilities.
Speaking on the partnership,
Kumar Mangat Pathak,
Chairman & Managing
Director, Panorama Studios,
said, "We are delighted to
partner with Cinépolis India
for the Delhi & UP Circuit. Both
organizations bring deep
market understanding, strong
industry relationships, and a
shared commitment to

theatrical cinema. By
consolidating our strengths
and resources, we believe we
can unlock greater value for
our films, our partners, and
the exhibition ecosystem. This
collaboration reflects our
commitment to continually
strengthening the theatrical
business, and we look forward
to a successful long-term
association." (19-10)

India's Premier Coronary
Surgery Conference

Ahmedabad, Ahmedabad
emerged as the national hub
for coronary artery bypass
surgery as the 5th Annual
Conference of the Society of
Coronary Surgeons (SCS
2026) was successfully held on
18th and 19th July 2026 at Club
Babylon & Sheraton
Convention Centre. Endorsed
by the Indian Association of
Cardiovascular-Thoracic
Surgeons (IACTS), the
conference witnessed the
participation of more than 500
cardiac surgeons from across
India, along with
internationally renowned
faculty, under the theme 'Gifted
Hands, Future Minds.' The two-
day scientific conclave
showcased the latest
advancements in coronary
artery bypass grafting (CABG),
patient-specific surgical
decision-making, minimally
invasive and robotic bypass
surgery, artificial intelligence,
and evidence-based
innovations aimed at improving
outcomes for patients suffering
from coronary artery disease.

Dr. Sanjeeth Peter, Organising
Chairman, SCS 2026 and
Secretary, Society of Coronary
Surgeons, said, Ahmedabad
had the privilege of hosting
some of the finest minds in
coronary surgery. The
conference provided an
exceptional academic platform
for sharing knowledge,
discussing challenging clinical
cases and exploring cutting-
edge surgical innovations that
will shape the future of
coronary artery bypass
surgery. Our collective goal
remained to improve patient
outcomes through scientific
excellence and collaborative
learning. (18-2)

OnePlus Campus Dominate 2026
Ahmedabad: Global

technology brand OnePlus
today announced the
Ahmedabad edition of
OnePlus Campus Dominate
2026, the third edition of its
nationwide collegiate esports
initiative that aims to bring
competitive gaming directly to
university campuses across
India. Expanding to 16
universities across eight cities,
this year's tournament will
arrive in Ahmedabad on July
21st before travelling across
Jaipur, Chandigarh, New Delhi
and Noida over the next month.
Campus Dominate has already
travelled to three cities so far
- Pune engaged 3500+
students on-ground and
Hyderabad engaged 7500+
students across three
colleges. Just this week,

Campus Dominate concluded
in Bengaluru engaging 6500+
students on-ground including
1624 Campus Pro players
across two colleges. All three
legs also witnessed the
emergence of six Campus
Dominate College Champions
so far who got a direct ticket
to the Grand LAN Finale.

HOC Vendant celebrates the
unwavering spirit

Ahmedabad, Marking two
decades of dedicated cancer
care, HOC Vedanta, in
collaboration with the MOC
Cancer Care, reaffirmed its
commitment to redefining
oncology by placing cancer
survivorship at the heart of
patient care. Through its flagship
survivor initiative, 'Vijeta – Strong
Minds Against Cancer,' the
Alliance brought together more
than 250 cancer survivors,
caregivers and healthcare
professionals in Ahmedabad to
celebrate resilience and hope,
and spotlight an often-overlooked
phase of the cancer journey, life
beyond cancer. From a 4-year-
old child to an 80-year-old

survivor, every individual at Vijeta
represented a powerful reminder
that cancer does not define a
person's future. Their stories
reflected not only the success
of modern cancer treatment but
also the importance of
emotional resilience, family
support, rehabilitation and
continued medical guidance in
helping survivors reclaim their
lives.  Dr. Bhavin Shah, Director
and Senior Medical Oncologist
at HOC Vedanta said, “We at
HOC strive to improve treatment
outcomes  through early
diagnosis and evidence-based
treatments so that more
patients lead longer and better
lives. " (13-9)

Stainless Steel Industry Must Lead
India’s Fight Against Corrosion
Ahmedabad, Eminent

stainless steel expert Mr.
Yatinder Pal Singh Suri has
called for a comprehensive
national strategy to combat
corrosion, promote
sustainable infrastructure,
and accelerate innovation in
metallurgy, stating that
stainless steel will play a
pivotal role in shaping India’s
future. Addressing industry
leaders and stakeholders at a
stainless steel industry
gathering, Vibrant India 2026
r. Suri said stainless steel has
become an indispensable
component of India’s
development journey,
powering sectors ranging from
healthcare and transportation
to urban infrastructure,
energy, and household
applications.

Highlighting the economic
impact of corrosion, Mr. Suri
noted that corrosion-related

losses currently account for an
estimated 4–5 percent of
India’s GDP. He urged
policymakers to formulate
both a National Corrosion
Policy and state-specific
strategies, particularly for
coastal states such as
Gujarat, where critical
infrastructure, ports,
refineries, steel plants, and
chemical industries are
constantly exposed to
aggressive saline and
industrial environments. (1-7)

Airtel Celebrates 25 Years of Its
Iconic Signature Tune

Ahmedabad, Bharti Airtel
("Airtel"), one of India's
leading telecommunications
service providers, marks a
significant milestone in 2026
as its iconic five-note signature
tune completes 25 years.
Composed by Academy
Award-winning music maestro
A.R. Rahman, the Airtel
anthem has evolved into one
of India's most recognisable
brand assets, transcending
advertising to become an
integral part of the country's
mobile journey. Introduced at
a time when India was
witnessing the early stages of
its mobile revolution, the Airtel
signature tune was created
with a simple yet powerful
objective—to build a brand
identity that could connect with
millions of Indians across
languages, regions and
cultures. Instead of relying on
lyrics or celebrity

endorsements, A.R. Rahman
composed a distinctive five-
note melody that could
communicate emotion and
familiarity without words.
Over the past two and a half
decades, the composition has
become synonymous with
Airtel, making it one of the
strongest examples of sonic
branding in India. Whether
heard through caller tunes,
customer care interactions,
Airtel stores, television
commercials, digital platforms
or public events, the melody
has remained a constant
companion for millions of
customers. (13-9)

Cinépolis India and Doritos bring
'The Superhit Crunch'

Ahmedabad, Doritos, the
world’s no. 1 nacho chip*
brand and Cinépolis India, the
country's first international
cinema exhibitor, today
announced Doritos x Cinepolis
Popcorn, a snack innovation
co-created for the cinema that
brings the bold taste of Doritos
Nachos to Cinépolis's
signature popcorn.  Designed
especially for the big screen,
the product brings together
two much-loved snacking
formats to create what the
brands are call ing ‘The
Superhit Crunch’.The
partnership reflects the
evolving role of food and
beverage in India's cinema
experience. An estimated 150
million people go to the
movies in India each year, and
with snacking among the
country's fastest-growing
consumer categories, the
cinema has become a
meaningful point of

consumption for food and
beverage brands. Food is no
longer just an add-on to the
experience. It is becoming a
central part of how consumers
enjoy cinema with friends,
families and peers. Sharing his
remarks on the partnership,
Ankit Agarwal, Marketing
Director – Doritos, PepsiCo
India, said, “At Doritos, said,
“At Doritos, we have always
believed that snacking is closely
linked to social moments and
shared experiences. Cinema is
one of the most powerful
examples of that where people
come together, spend time
together and look for snacks
that add to the excitement of
the occasion. (19-10)

The Colby conundrum: Washington’s
middle power blind spot
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What does Trump’s
America really want? Does it
want its friends and partners
and allies to take increasing
charge of their own security
needs? Or does it want them
to continue to be dependent on
the US? Frankly, the answer to
that is not entirely clear –
perhaps even to Washington.
In recent years, the geopolitical
landscape has been defined by
a growing anxiety among
traditional US allies regarding
the reliability of the American
security umbrella. This tension
was uncomfortably illuminated
when US Under Secretary of
Defence for War for Policy
Elbridge Colby took to the social

media platform X, a couple of
days ago, to dismiss the
emerging concept of a “middle
powers” defence strategy.
Labelling such efforts a
“distraction” that squanders
“valuable time, money, and
political capital”, Colby asserted
that middle powers lack a
coherent basis for alignment
and that no alternative coalition
can rival the United States’
defence industrial base (DIB).

To Washington, these
remarks may sound like a
pragmatic restatement of
flexible realism and unipolar
dominance. However, to
nations increasingly
disappointed by America’s

shifting foreign policy –
characterised by a confused
now-a-pivot (and then
seemingly not) to Asia, threats
to abandon legacy
commitments, and an
overarching America First
doctrine – Colby’s comments
are received quite differently.
In capitals from Ottawa to
Paris to New Delhi, these
statements are viewed not as
a reassuring projection of
strength but as a symptom of
hegemonic hubris that
inadvertently validates their
urgent quest for strategic
autonomy. For many
international partners,
navigating the current US
foreign policy environment
feels like dealing with a
geopolitical bipolar disorder.
Washington increasingly
demands unwavering
deference from its allies and
insists on their exclusive
reliance on American
technology, yet simultaneously
proves unreliable as it re-
evaluates legacy defence
arrangements in Europe and
the Middle East to prioritise its
domestic defence and the
containment of China.

When Colby tells allies that
seeking alternative security
arrangements is a “waste” of
resources, it rings distinctly
hollow to nations facing
immediate, proximal threats.
Allies feel that the U.S. is
unilaterally rewriting the social
contract of its alliances. The
expectation that allies should
sit idle, waiting for a distracted
superpower to dictate the
terms of their security, is
viewed as an unacceptable
risk. Disappointed nations
interpret Colby’s dismissal not
as a genuine strategic
assessment of middle-power
capabilities but as a defensive
demand for subservience.
They hear an ultimatum: rely
entirely on the United States,
even as the United States
explicitly pivots away from
them. Perhaps the most
alarming aspect of Colby’s
commentary for allied nations
was his framing of the U.S.
defence industrial base. By
declaring that access to
American military technology is
“a privilege, not a right”,
Washington has explicitly
underscored the transactional
nature of its modern alliances.

To middle powers (even
though this term is very loosely
used these days), this
language transforms American

arms from tools of mutual
security into instruments of
political coercion. If access to
the U.S. DIB is merely a
privilege that can be revoked
at the whim of the current
administration, then relying on
American hardware is a
profound strategic

vulnerability. This realisation is
already driving a wedge into
the traditional arms market.
For example, Europe
increased its military spending
by 14 per cent in 2025 but
concurrently scaled back its
procurement from American
defence manufacturers by

nearly half. Similarly, Canada
has debated scaling back
orders of US-made F-35
fighters in favour of Swedish-
made Saab Gripens to
reduce dependency on
Washington.  By scoffing at
the ability of middle powers to
compete.
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