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Bharti Singh and Harssh Limbachiyaa share
their journey on becoming producers

Ahmedabad, Bringing
together the much-loved duo
of Bharti Singh and Harssh
Limbachiyaa, Sony
Entertainment Television's
upcoming Indian Game Show
with Bharti and Harssh is set
to deliver an entertaining mix
of gameplay and comedy. For
Bharti Singh, every show she
becomes a part of is an
opportunity to give her absolute
best. As she steps into a new
role with Sony Entertainment
Television's Indian Game Show
with Bharti and Harssh, Bharti
shares that she approaches
every project with the same
passion, dedication, and sense
of ownership. Reflecting on her
journey on television and what
makes her new show on SET
special, Bharti shared, "TV ke
liye mai bada face hoon ya nahi,
yeh toh mujhe nahi pata, lekin
jo bhi hoon, aap logon ke
pyaar ki wajah se hoon. Lekin
difference yeh lagta hai ki
maine kabhi bhi kisi aur show

ko aisa nahi samjha ki woh
mera nahi hai. Mujhe pata hai,
as a producer, jab kisi show
mein paisa lagta hai toh woh
kitna mushkil hota hai. Isliye
na kabhi kisi reality show ya
kisi bhi show mein, jismein
maine kaam kiya hai, maine
yeh socha nahi hai ki hamara
thodi hai, hum kar lenge."
Joining Bharti is co-host and
creative director Harssh
Limbachiyaa who brings a
distinct, format-driven
perspective to the show.  –

Škoda Auto India ushers in the
next chapter

Ahmedabad, Škoda Auto
India has unveiled the new
Slavia, reinforcing its
commitment to customers who
appreciate the timeless appeal
of sedans combined with
modern technology, safety and
driving pleasure. Building on the
success of one of India's most
popular sedan platforms, the
new Slavia continues the
brand's tradition of delivering
European engineering that is
engaging to drive, practical to
own and made for India's
demanding customers. The
unveiling also marked a
celebration of Škoda's global
sedan heritage, with the new
Slavia taking centre stage
alongside two iconic

nameplates marking its return
to India - the Octavia RS and
the all-new Superb. Klaus
Zellmer, CEO of Škoda Auto,
says: "India remains one of our
most important global growth
markets and a great example
of what Škoda Auto can achieve
when we listen closely to our
customers. The new Slavia
builds on this approach. It
strengthens a model that has
become a real success story,
earning the trust of customers
and establishing itself as one of
the best-selling sedans in its
segment. This success belongs
to our teams, our dealer partners
and, above all, our customers.
Together, we have built strong
momentum. (20-4)

JADE by MK Presents its Craft-
Forward Autumn

Ahmedabad, For Autumn/
Winter 2026, JADE by Monica
& Karishma presents The Hands
That Remember-a collection
that reflects the House's
enduring belief that craft is
sustained not only through
preservation, but through
continual practice, collaboration
and reinvention. For nearly two
decades, JADE by Monica &
Karishma has championed
Indian craftsmanship as the
foundation of contemporary
luxury. Long before
conversations around artisanal
preservation, provenance and
responsible luxury entered the
mainstream, the House placed
India's indigenous textile and
embroidery traditions at the

centre of its design philosophy,
working closely with artisan
communities across the country
to ensure these practices
continue to evolve while
remaining rooted in their
origins. With The Hands That
Remember, I'm incredibly
proud to reinterpret these
extraordinary craft traditions
through a contemporary lens
for the woman of today. I truly
believe that India's greatest
luxury lies in its craftsmanship.
As designers, our responsibility
is not only to preserve these
traditions, but to ensure they
continue to evolve, inspire and
remain relevant for
generations to come," said
Monica Shah. (19-10)

India Ratings & Research
upgrades ABD's rating

Allied Blenders and
Distillers Limited (ABD), one of
India's leading spirits
companies and the country's
largest exporter by volume,
today announced that India
Ratings & Research (Ind-Ra)
has upgraded the rating on the
company's bank facilities by
two notches from 'IND A' to
'IND AA-' with a Stable
Outlook. Commenting on the
rating upgrade, Amar Sinha,
Managing Director of ABD,
stated, "This two-notch
upgrade to IND AA- with a
Stable Outlook is an important
affirmation of ABD's evolving
financial profile and the
sustained progress we are
making across scale,
profitability and balance-sheet
strength. It reflects the
discipline with which we are
executing our premiumisation
agenda, improving operating

resilience and investing in
long-term capabilit ies,
including backward
integration. We remain
focused on building a stronger,
more agile and future-ready
ABD while continuing to pursue
growth with financial
prudence." The upgrade
reflects ABD&#39;s continued
growth in consolidated scale
of operations inFY26, which
Ind-Ra expects to sustain with
scale and grow further over
the medium term. The Stable
Outlook reflects Ind-Ra’s
expectation that ABD’s
improved profitability is likely
to sustain, led by a better
sales-mix through
premiumization, leading to
enhanced gross margins.
Progress in ongoing backward
integration projects is set to
support EBITDA margins in
the medium term.  (20-4)

Annu Projects Limited to Raise
upto 1,750 million via IPO

Ahmedabad, Annu Projects
Limited, a Engineering,
Procurement, and Construction
(EPC) sector company, today
announced the price band of ?94
– ?99 per equity share for its
forthcoming initial public offering
(IPO). The issue will open for
subscription on Tuesday, August
25, 2026 and will close on Friday,
August 28, 2026. The company
intends to raise 1,750 million
through this IPO and will be
listed on BSE and NSE. Mefcom
Capital Markets Ltd is the Book
Running Lead Manager (BRLM)
to the issue, while Kfin
Technologies Ltd is the Registrar.
The IPO comprises a fresh issue
of 17,683,000 equity shares of
face value ?10/- each through
the book-building process. Of the
total offering, 70,73,200 equity
shares for Non-Institutional

Investors (NII), 17,68,300 equity
shares for Qualified Institutional
Buyers (QIBs), and 88,41,500
equity shares for the Retail
Individual Investors (RIIs)
segment. Annu Projects Limited
intends to utilise ?1,150 million
of the IPO proceeds for funding
working capital requirements,
?150.08 million for capital
expenditure requirements of our
Company for purchase of
machinery or equipment and
while the remaining capital will
be used for general corporate
purposes.  (18-2)

Jawa Yezdi Motorcycles
expands digital reach

Ahmedabad, Jawa Yezdi
Motorcycles launched the
Yezdi Roadster Red Wolf on
Amazon.in and Flipkart, taking
its latest roadster to a wider
audience through India's
leading e-commerce
platforms. The move
strengthens the brand's
digital-first approach, enabling
customers to seamlessly
discover and begin their
ownership journey online,
backed by its growing
authorised dealership
network. Inspired by Yezdi's
1970s legacy, the Red Wolf
stands out with its deep red

finish, extensive chrome
detailing and bold roadster
stance. Powered by the 350
Alpha2 liquid-cooled engine
with a 6-speed gearbox and
assist and slipper clutch, the
motorcycle delivers a refined
yet engaging riding
experience. Designed for long-
haul comfort, it features
relaxed ergonomics, dual-
channel ABS and a 12.5L fuel
tank offering over 350 km
range. Anupam Thareja, Co-
founder, Jawa Yezdi
Motorcycles, said, "The Yezdi
Roadster has resonated with
r iders because of i ts
distinctive styling and refined
engineering, when the Red
Wolf came along, it called
out to its pack like nothing
before. With its availability
on India 's leading e-
commerce platforms, the
Red Wolf can bring its bold
individuality across multiple
Indian cities.  (20-4)

Drivn Signs MoU with Tata Motors

Ahmedabad, Drivn, an EV
leasing platform focused on
heavy commercial fleets has
signed a Memorandum of
Understanding (MoU) with
Tata Motors, India's largest
commercial vehicle
manufacturer, to explore
leasing-based deployment of
electric commercial vehicles in
India for fleet operators.
Under this partnership, Drivn
will offer customised leasing
solutions for Tata Motors'
electric commercial vehicle
portfolio, enabling fleet
operators to transition to
electric vehicles through
simpler and customised

financing solutions. Drivn
offers bespoke operating
lease solutions tailored to
commercial fleet operators.
By bridging long-standing
gaps across financing,
deployment and charging
infrastructure, it is helping
make the shift to electric
simpler and more practical,
accelerating fleet
electrification across India.
Tata Motors is leading the
commercial mobility transition
with the widest electric CV
portfolio and an ecosystem
that makes electrification both
practical and profitable. The
company works closely with
fleet owners to optimise
performance, uptime,
charging and financing across
the lifecycle. As adoption
deepens, Tata Motors remains
focused on delivering end-to-
end solutions that help
customers transition
confidently to zero-emission
mobility. (20-4)

You come for the stunts - Rithvik
Dhanjani on Khatron Ke Khiladi
Ahmedabad, COLORS’

‘Khatron Ke Khiladi’ is winning
hearts with its ‘Darr Ka Naya
Daur’, dialing up the danger
quotient with each episode
unfolding thrilling twists and
death-defying stunts that have
never been attempted before.
Hosted by the king of action,
Rohit Shetty, and shot across
the stunning terrains of Cape
Town, the season has brought
a fresh dose of adventure and
excitement to viewers. A
seasoned khiladi with
experience of having faced his
fears in the previous two
seasons, Rithvik Dhanjani
opens up about the allure of
stepping into a new era of
dangertainment.

1. Now that you've
returned from Cape Town and
viewers have already watched
the first few episodes, how do
you look back at your Khatron
Ke Khiladi journey this season?

A. Coming back to Khatron
Ke Khiladi always feels like
coming home. I've said this
before and I genuinely mean
it, no matter how many times
this show comes my way, I'll
always say yes because I love
this world. Watching the first
couple of episodes after
returning from Cape Town has

brought back so many
memories. Every stunt, every
challenge and every emotion
come rushing back. It was
another unforgettable
journey, and I'm grateful that
I got to experience it all over
again. Maruti Suzuki presents
‘Khatron Ke Khiladi’, co-
powered by Hero Xtreme,
Thums Up and JK Super
Cement, Special Partners -
Jeena Sikho Ayurveda, Nirma
Advance, Onn Premium Wear,
Nivea Rollon and Berger
Paints, Outdoor Gear Partner-
Woodland, Hunger Partner –
Snickers, Food Partner –
Silver Coin Chakki Fresh Atta
and Associate Sponsor – Parle
Monaco, airing every Saturday
-Sunday at 9:00 pm only on
COLORS & JioHotstar. (19-10)

Demand for ban on sale of junk food
within 100 meters of schools

Ahmedabad, Keeping in
view the increasing incidence
of serious diseases and
deteriorating health among
young children, the State
School Management
Federation has written a
letter to the Education Minister

demanding strict restrictions
on the sale of junk food in
school premises. The
Federation has proposed to
formulate strict SOPs for
school canteens and ban the
sale of junk food, packet food
and food items containing

excessive oil and sugar within
a radius of 100 meters of
schools. It is worth mentioning
that recently the Maharashtra
government has also banned
the sale of junk food within a
radius of 50 meters of
schools. Demand for

registration of canteens and
periodic checking: Bhaskar
Patel, President of the School
Administrators' Association,
said that registration of
canteens running in schools
should be mandatory.
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