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The Free Trade Agreements
agreements with European Union

Ahmedabad, The recent
Free  Trade Agreements
(FTA)  with several regions—
including the European Union,
the United Kingdom,
Australia, New Zealand, and
other major markets will help
MSME sector in the country
to  open access to a large
share of developed markets,
this is a signif icant
opportunity for Indian
manufacturers to step up,
meet global demand, and
become an integral part of
international supply chains.
“The focus of the MSME
sector which is the backbone
of the Indian economy should
be towards strengthening
Bharat's journey towards
quality-led growth. And they
should shift from scale and
low-cost manufacturing to
quality-driven production. As
at present 65 percent of
developed markets are part
of the FTA , these nations

want best of quality products.
Similarly Indians including
those living in rural parts with
digital access want quality
products . Zero duty does not
mean these developed
countries can dump sub
standard products in our
country” said Mr Jitin Prasada,
Minister of State, Government
of India, Commerce and
Industry; Electronics and
Information Technology while
speaking  at FICCI FLO
National MSME award
ceremony. “Free Trade
Agreements (FTAs) to boost
MSME exports, aiming to
integrate them into global
value chains. (1-7)

Embed brings next frontier
of cashless ecosystem

Ahmedabad, India's
amusement park and theme
park market is experiencing
rapid growth, with revenues
expected to grow at a
compound annual growth rate
of 9.9%, reaching over USD
11 billion by 2030, driven by
investments in new
attractions, according to
Grand View Research. Against
this backdrop, operators are
increasingly focused on raising
throughput, improving per-
guest spend, tightening
redemption economics, and
building multi-site consistency
without adding operational
complexity.

"India's operators are
scaling quickly, and the
winners will be those who
remove friction from the guest
journey while running the
business with real-time
performance control," said
Renee Welsh, Chief Executive
Officer of Embed, a leading
cashless payments, point of

sale, and integrated venue
operations technology provider
for the amusement and
attractions industry.  Welsh
was speaking on the sidelines
of announcing that Embed will
showcase its latest
innovations for Family
Entertainment Centers,
amusement centers, and
arcades at Booth D26 at the
24th IAAPI Amusement Expo,
taking place from 10 to 12
March 2026 at Bombay Exhibition
Centre, Mumbai. (1-7)

Countless MAGGI
'Moments of Togetherness'

Ahmedabad, Nestlé India
is thrilled to mark a special
milestone with the launch of
a commemorative postal
stamp celebrating 50 years of
MAGGI in India. The stamp
was unveiled by Mr. Sujeet
Kumar, IAS, District Collector,
Ahmedabad, and Mr. Dinesh
Sharma, Factory Manager of
Nestlé India's Sanand factory
who jointly led the unveiling
ceremony in the region.  The
stamp is a tribute to MAGGI's
evolution, staying ahead of the
curve and becoming
synonymous to a much-loved
category - all while continuing
to bring people together, one
shared moment at a time,
across generations. Over the
past five decades, MAGGI has
found its way into Indian
homes in many delicious forms
- from noodles and masalas

to sauces, soups and ready-
to-cook favourites. From quick
solo fixes to meals that bring
the family together, and from
hostel kitchens to big get-
togethers, MAGGI has been
part of countless food
moments across the country.
The "50 Years of
Togetherness" stamp is a
tribute to these shared
experiences, capturing the
warmth, comfort and
connections that MAGGI
continues to bring to tables
across India. (1-7)

ACKO Drive Service Centers Bring a
Profitable Auto Service Business Model

Ahmedabad, India's fast-
growing automotive service
business is seeing a quiet shift.
In a largely unorganised
sector, ACKO Drive Service
Centers' technology-led model
is bringing reliable service and
state-of-the-art infrastructure
to four-wheeler and two-
wheeler owners through a
pan-India presence. Having
witnessed strong customer
response and revenue, ACKO
is now looking to expand
across the country through
franchise partners and is
engaging with entrepreneurs
interested in building
professionally managed car
service businesses. The
expansion comes at a time
when India's automotive and
after-sales ecosystem
continues to offer strong long-
term livelihood opportunities.
With over 3.11 crore
registered vehicles in
Ahmedabad and 61.93 lakh
vehicles added in FY 2024-25
alone, the city offers a large
and steadily expanding base

for organised, technology-led
auto service businesses.
However, the after-sales
market remains fragmented,
with customers often
navigating inconsistent service
qual ity, unclear pricing,
variable parts availability and
uneven workshop processes.
The ACKO Drive Service
Centres have been designed
to address these long-
standing gaps through a
common operating framework
that combines workshop
process standardisation,
digital job management,
service visibil ity and
centralised support systems.
ACKO says the strongest proof
point for the ADSC model is
the operating performance of
its existing centers. Existing
ADSC centers are seeing
average monthly revenue of
about ?50 lakh per center, with
75% of total jobs/demand
generated through ACKO's
insurance customer, helping
create a more predictable
customer flow.(20-4)

XLRI launches Executive
Development Programme

Ahmedabad, XLRI
Leadership Education and
Development, under the aegis
of Xavier Labour Relations
Institute (XLRI), in
collaboration with Sorbonne
Business School, Paris,
France, has launched the
inaugural batch of the
Executive Development
Programme in Global Strategy
& Leadership for Healthcare
Professionals. Designed for
senior leaders across
hospitals, healthcare
enterprises and allied services,
the programme builds cross-
functional capability to lead
transformation across
technology, innovation, clinical–
business interfaces and
organisational processes. The

10-month blended programme
equips participants through the
five pillars of contemporary
healthcare leadership —
Strategy, Finance, Governance,
Technology and Ethics,
delivered through applied
learning formats such as case
discussions, simulations and a
capstone project. Through a
global curriculum, participants
will develop the ability to
formulate and execute
strategic direction, manage
value drivers and financial
performance, integrate
technology and new business
models for competitive
advantage and strengthen
governance and ESG discipline
for leading large-scale
organisations. (13-9)

Thomas Cook India & SOTC Travel
launch Business Travel Report 2026
Ahmedabad, Thomas Cook

(India) Limited, India’s leading
omnichannel travel services
company, and its group
company, SOTC Travel, have
released the inaugural edition
of their Business Travel Report
2026, offering insights into the
evolving priorities, patterns and
pressures shaping business
travel across India. The survey
conducted over a two-month
period, is based on responses
received from 25+ leading
enterprises across sectors
including BFSI, manufacturing,
hospitality, healthcare,
conglomerates and
professional services, along
with insights from internal
booking and transactional
data. The report highlights a
strong revival in business travel
demand, alongside a
heightened focus on cost
optimization, policy discipline,
traveller experience and
compliance. Business travel
demand remains resilient:
Nearly 65% of corporates
expect their business travel

volumes to increase over the
next 12 months, while 30%
expect it to remain stable. Only
5% anticipate a decline. This
translates to 95% of
respondents projecting stable-
to-growth spend, underlining
travel’s continued role in driving
growth, client engagement and
business continuity. Client
meetings, sales-related travel
and internal business-critical
movement continue to
dominate business travel
demand.  (13-9)

IRF Welcomes MoRTH Circular
Ahmedabad, International

Road Federation (IRF), has
welcomed the recent circular
issued by the Ministry of Road
Transport and Highways
(MoRTH) introducing a
framework for rating
contractors and
concessionaires working on
National Highway projects. In
a communication addressed to
V. Umashankar, Secretary ,
Union Ministry of Road
Transport and Highways
(MoRTH) Mr. K. K. Kapila,
President Emeritus of the
International Road Federation
(IRF)  complimented the
Ministry for issuing the circular
dated 3 February 2026,
describing it as a step in the
right direction that will bring
greater transparency,
accountabil ity and
professionalism among
contracting agencies involved
in highway development. “The
circular provides a

comprehensive evaluation
mechanism, assigning scores
across various parameters to
assess the performance of
contractors and
concessionaires engaged in
National Highway projects. He
said such a system will help
improve scrutiny and
performance monitoring of
agencies responsible for
critical infrastructure
development” said Mr Kapila.
However, he suggested that the
guidelines would become more
effective if they clearly specify
how the performance scores
will be used during the award
of future projects. According to
Mr. Kapila, the award of works
should be aligned with the
provisions of the General
Financial Rules (GFR) issued by
the Department of Expenditure,
Ministry of Finance, to ensure
fairness, transparency and
optimal use of public
resources. (1-7)

I Always Wanted to Work with Ayushmann
Khurrana -  Aditya Sarpotdar

Ahmedabad, Thamma, a
genre-bending supernatural
romance, reimagines love
through an unexpected lens,
blending emotion, mystery and
mythology into a deeply human
story. Flipping the classic
Beauty and the Beast trope, the
film explores beauty,
vulnerability and the idea of the
‘beast’ in a fresh,
contemporary way. Don’t miss
its World Television Premiere
Thamma only on Sony MAX on
Saturday, 21st March 2026 at
8 PM. On occasion of World
Television Premiere of
Thaama on Sony MAX,
Director Aditya Sarpotdar
shares that he had always
wanted to collaborate with
Ayushmann Khurrana. “From
the very beginning, he was my
first and only choice.
Ayushmann has an inherent
emotional honesty that allows
audiences to instantly connect
with him, even in the most
unconventional worlds. We
needed an actor who could

ground an out-of-the-world
narrative with sincerity and
depth, and he does that
effortlessly. His ability to make
the extraordinary feel relatable
made it easy to convince him,
and I truly believe he brings a
rare warmth and believability
to this supernatural romance,”
he says. Ayushmann Khurrana
plays Alok Goyal, a city-based
journalist whose routine life is
upended when he falls in love
with Tadaka/Tarika, played by
Rashmika Mandanna. Thamma
is the fifth installment in the
Maddock Horror Comedy
Universe, and comes after
Stree, Roohi, Bhediya, Munjya
and Stree 2.

Doctors were shocked when they opened a tetrapack of juice
Vadodara, Incidents of

insects coming out of open
food items are frequent. But
now, it has come to light that
a two-inch long insect came
out of a small tetra pack of
juice in Vadodara. A 3-year-
old child has been shifted for
treatment after his health
deteriorated after drinking the
juice. Everyone was shocked
when the father opened the
tetra pack and checked it in
the hospital and found an
insect larger than half an inch.
The child's father has
demanded action in this
matter.

The health of a 3-year-old
child deteriorated after
drinking a tetra pack.

The child's father, Arvind
Parmar, said that he had
taken a tetra pack around 7:30
to 8 pm yesterday evening.
The expiry date of which was
in May. The child drank some.
He asked to pour it into a
glass. Later, when he poured
it into the glass, a black liquid
and a foul smell came out.
Later, the family became
suspicious and immediately
reached SSG Hospital.

A dead insect was found
while opening the Tretapack
in the hospital.

When the doctors asked to
check the packing, the doctors
and parents were shocked to
find a large insect in it. The
child has been immediately
kept under observation in the

ICU due to the fear of any toxic
effects. The doctors have
asked to keep him under
observation for 48 to 72 hours.
If the child had drunk the
entire bottle, the result would
have been very bad. Today my
son has become a victim of this
situation. Buy only transparent
bottles when giving cold drinks
to children - Father The father
of the child appealed to other
parents through Divya Bhaskar
that while giving cold drinks to
children, instead of closed
bottles, let them drink in
transparent bottles or glasses
so that the inside is clearly
visible. He also appealed to the
companies that make these
things to make such drinks

transparent so that the inside
is visible and keep the expiry

date at least - like milk which
is 2-3 days.
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