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India’s e2Wmarket
zoomspast 1.18mn
registrations in11mths
Sohini DaS
Mumbai, 3 December

India’s electric two-wheeler (e2W)market con-
tinueditssteadyexpansionin2025,withcumu-
lative registrations crossing 1.18 million units
between January andNovember, up from1.07
millionunitsduringthesameperiod lastyear.
InNovember,therewasathreepercentyear-

on-year (Y-o-Y) decline in registrations after
October’s festival rush.Onamonth-on-month
(M-o-M)basis,thefallwassharperat17percent.
Cumulatively, thefirst 11monthshave seen

a 10 per cent growth in volumes, and analysts
expect the calendar year to end with around
8-10percentgrowth.
Anurag Singh, advisor at Primus Partners,

pointedoutthatproductionconstraintsrelated
torareearthmagnetshortagehaveaffectedthe
industry for a fewmonths.And, it continues to
dentproductionnumbers.
“Moreover,aslargerplayerslikeOlahavenot

done adequate volumes in the recent months
owing to multiple factors, that has dragged
downtheoverall industryvolumes,”hesaid
According to him, although there are early

adoptersofelectricvehicles(EVs), thereisstilla
larger preference for internal combustion
engine (ICE)vehicles.
Data fromtheVahanportal, asofDecember

1, shows clear dominance by legacy original
equipmentmanufacturers (OEMs) during the
11-month period, even as newer players saw
sharpshifts inmomentum.
Final Vahan data is being collated, and the

numbersmayslightlychange.
TVS Motor emerged the market leader for

January-November, registering 272,874 e2Ws,
thehighestamongallmanufacturers.
The company also toppedmonthly sales in

November.BajajAutoretainedthesecondposi-
tion,cumulatively,with250,366unitsregistered
in the first 11 months of the year. It has rein-
forced the growing strength of its Chetak-led
electricportfolio.
Amongnewer-ageEV specialists, Ola Elec-

tricheldontothirdplaceonacumulativebasis,
with190,088registrationsbetweenJanuaryand
November, although the gapwith competitors
narrowed significantly. AtherEnergy followed
closelywith183,163units,leavingadifferenceof
less than7,000vehiclesbetween the twoby the
endofNovember.
November data highlighted a notable

reshufflinginmonthlyrankings.Totalindustry
registrationsstoodat 116,849units, thesecond-

highestmonthlyvolumerecordedthisyear.
TVS led themonthwith 30,309units, trans-

lating toaround26percentmarket share.Bajaj
followedwith 25,526units,whileAtherEnergy
rankedthirdwith20,323registrations.
In a significant development, Hero Moto-

Corp’s Vida brand surged to fourth place in
November, registering12,199unitsandovertak-
ingOlaElectricforthefirsttimeinmonthlysales.
OlaElectricregistered8,400unitsinNovem-

ber, marking a 71 per cent Y-o-Y decline from
29,322unitssold inNovember2024.
Despite the weak November showing, Ola

continues to staymarginally aheadofAther on
a cumulative basis for the January -November
period. However, the narrowing gap signals
intensifying competition among the top four
players. Overall, the January-November data
underscores a clear trend: legacy two-wheeler
manufacturers TVS and Bajaj are now firmly
leadingIndia’selectric two-wheelermarket.
NewerEV-focusedOEMsare battling slow-

ingdemand, sharper competition and shifting
consumerpreferencesasthesegmentmatures.

DRLsemaglutide export nod
mayguide other patent rows
Sanket koul
NewDelhi, 3 December

The Delhi High Court’s (HC’s)
ruling allowing drugmaker Dr
Reddy's Laboratories (DRL) to
manufacture and export its
generic versionof semaglutide
in non-protected markets of
patent holder Novo Nordisk
mayserveasapotentialpreced-
ent for other similar cases,
accordingto legalexperts.
While the detailed order

had not been uploaded at the
timeof going to print, lawyers
toldBusinessStandardthatthe
DelhiHC ruling allowsDRL to
make and export semaglutide
where NovoNordisk does not
have patent protection, but
blocks sales in India until the
patent remains valid, that is,
untilMarch2026.
Both DRL and Novo Nor-

diskdidnot respond to emails
until thetimeofgoingtopress.
With the caveat that the

detailed order is still awaited,
ShabnamSheikh, legal associ-
ate at Arogya Legal, said that

while each case depends on its
unique facts, the reasoning in
this case may serve as persua-
siveguidanceinongoingpatent
disputesarguingthatmanufac-
turing solely for export should
notcountas infringement.
“This approach in this case

may also guide other ongoing
cases where patents are near-
ing expiry or where there is a
strongpublic-interestneedfor
cheapergenerics,” sheadded.
This comes on the heels of

anotherDelhiHCrulingthathad
allowedHyderabad-basedNatco
Pharma to launch a generic ver-
sion of Roche’s spinalmuscular
atrophy drug Risdiplam, mar-
ketedasEvrysdi.Natcohadthen
said that it would price its rare
disease drug, Risdiplam, used
to treat SMA, at ~15,900 per
bottle,comparedwith~6.2lakh
per bottle charged by Roche
under thebrandEvrysdi.
“Generally, when medi-

cines are expensive, such rul-
ings in favour of generics can
improve access to the medi-
cineacrossall strataof society.

Increased competition drives
prices down,” said Abhishake
Sinha,partneratChitale&Chi-
talePartners.Sinhaaddedthat
althoughtheDelhiHCrulingis
not binding on other HCs, it
definitelyhaspersuasivevalue.
Ashwin Sapra, partner

(head of pharma and health-
care) at legal firmCyril Amar-
chandMangaldas,saidthat,on
a prima facie basis, the judg-
mentstrikesabalancebetween
protecting the rights of a pat-
entee during the validity of its
patent and the exemption
under the Bolar provision as
providedunderSection107Aof
theIndianPatentsAct, 1970.
TheBolarexemptionallows

generic companies to make,
construct,use, sell,or importa
patented invention solely for
purposesreasonablyrelatedto
the development and sub-
mission of information
requiredunderIndianlaworin
acountryotherthanIndiathat
regulates the manufacture,
construction, use, sale, or
importofanyproduct.

SeniorMeta executive
DanNearyappointed
toFlipkart board
PeerzaDa abrar
Bengaluru, 3 December

Flipkart announced the
appointment of former
senior Meta executive Dan
Neary to its board of direc-
tors. Neary brings extensive
global technology and
leadership experience to the
board, andhis appointment
highlightsFlipkart’scommit-
ment to strengthening gov-
ernance and accelerating its
next phase of growth ahead
of itsplannedIPOfiling.
Neary left Meta after

more thanadecade steering
thecompany’sgrowthacross
Asia-Pacific, guiding its

expansion in Australia,
Greater China, Southeast
Asiaandotherkeymarkets.
Neary joins Flipkart at a

pivotal moment, as the firm
accelerates its next chapter of
growth. This is backedbyone
of India’s strongest technol-
ogytalentpools,amaturelea-
dership bench, and a clear
strategy shapedaround inno-
vation, operational excellen-
ce, and customer trust. His
globalgovernanceexperience
and leadership across tech-
nology,AI,anddigital ecosys-
tems will complement
Flipkart’s long-termvision of
building a sustainable and
future-readyplatform.vvvv
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v Ducati brings itswatch

collection to Indiawith
Titan, prices start at ~16K
Sharleen D’Souza
Mumbai, 3 December

Ducati, themakers of top-tier
sports bikes, has launched its
collection ofwatches in India
incollaborationwith industry
leaderTitan,withanattractive
pricerangestartingat~16,000.
“Titan was the natural

choice when we decided to
enterthisnewventure,especi-
ally in a fast
growing market
like India,” Ales-
sandro Cicog-
nani, licensing&
sponsorshiprev-
enue director,
Ducati Motor
Holding told
Business Stan-
dard inaninterview.
“When we develop prod-

ucts that are outside our field
of expertise, we would like to
rely on the best in class
partner,”headded.
It is launching thewatches

in thepricebandof~16,000 to
~25,000with43 stockkeeping
units (SKUs) in the initial
launchphaseandwillbeavail-
able through its network of
TitanWorld andHelios stores
and also have a presence in
some multi brand retail
outlets.
In the first four months,

TitanistargetingtosellDucati

Watches in 250-300 outlets
andprogressively take itup to
1,000 outlets in the next 18
months. Titan Watches is
focused on bringing more
suchinternationalbrandsinto
the country. It recently
announced partnership with
Police and also has other
internationalbrandslikeKen-
neth Cole, Tommy Hilfiger
amongothers.

Ranjani
Krishnaswamy,
chief marketing
officer, Titan
Watches said,
“International
portfolio has
really per-
formed well for
us.”

Kuruvilla Markose, chief
executive officer, watches
divisionatTitan,alsosaidthat
thecompanyis lookingtoadd
more internationalbrands.
“Wewould lookatbringing

morebrands, as the interest in
India isprobablyatanall-time
high, and rightly so, because
the country is growing faster
thanothereconomies,”hesaid.
Markose added, “Though

the international brands are
morepremium, and therefore
retailed more in metro and
Tier-I cities, and in other pre-
miumoutlets,ratherthaninall
oftheoutlets.”
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Flipkart orders
surge40%after
festival period
E-commerce firm Flipkart on
Wednesday said it has reported
oneofitsstrongestgrowthphases
in recent years, marked by a
sharp rise in customer base,
higher order volumes, and
deeper participation fromTier-2
andTier-3 towns.
The company said that it

servedover200millioncustomers
across its ecosystem during the
festival season, reflecting its
expandingrelevanceinurbanand
non-metroIndia.
Overall orders on theplatform

grew21percentduringthefestival
period, and around 40 per cent
year-on-year post-festival period,
signallingbroad-based consumer
confidence and category
momentum, the company said in
astatement. ptI

In the fIrst four
months, tItan aIms
to sell DucatI
Watches at 250-300
outlets anD take It
up to 1,000 outlets
In next 18 months2025 Units* % change (Y-o-Y)

Jan 98,425 20
Feb 76,717 -7
Mar 131,452 -6
Apr 92,531 41
May 101,058 31
Jun 106,053 33
Jul 103,600 -4
Aug 105,106 18
Sep 104,955 16
Oct 144,625 3
Nov 116,849 -3
Total 1,181,371 10
Source: Vahan portal as on Dec 1
*No. of registrations

Vrooming ahead

APPO INTMENTS

Insight begins
with noticing.

When you pay attention, the world opens up.


